Abstract: This paper attempts to alter a prevailing assumption that buildings use energy to an 10 understanding that in fact, people use energy. Therefore, to successfully accelerate the transition to a 11 low-carbon society and economy more emphasis should be on motivating people and increasing their 12 awareness by making them energy conscious building users and therefore active players in the 
Introduction

33
"Buildings represent 40 % of final energy consumption, offering the highest potential for 34 efficiency improvement and savings on energy bills [1] ." This is a commonly used explanation of
35
European Union (EU) when arguing the necessity to increase the number of buildings energy 36 retrofits. Consequently, stricter EU regulations are introducing energy labelling and encouraging the 37 use of smart technologies and advanced control strategies.
38
People often find information from their utility bills, smart meters or energy performance 39 certification (EPC) difficult to understand or credible [2] . Oftentimes, users' behaviours do not match 40 the design intentions as users find building technologies difficult to control since these most often do 41 not comply with their needs and their everyday habits [3] [4] [5] . A research conducted at Aalborg
42
University analysed 230,000 detached homes building's energy labels and their actual energy 43 consumption revealed that occupants in homes with less efficient energy labels (i.e. G) consumed less 44 energy than predicted by the label [6] . However, occupants in homes with best energy labels (i.e. A)
45
were using more than predicted. As discovered, the users dictate how much energy is actually shows there is a need to educate the users on how and why they are consuming energy since often 48 they are not aware their behaviour results in wasteful energy usage.
49
The aim of the MOBISTYLE project is to increase the awareness of the users, change their habits
50
and practices, and show that in fact, their energy usage is correlated to behavioural patterns adopted 51 to achieve comfort at home and work, during their public and private life. 88 Figure 1 shows the four main areas developed in the MOBISTYLE methodology. 
94
The four areas shown in Figure 1 how the generated environment affects their health and well-being and how they spend their energy.
137
As shown in Figure 2 , people are often not aware how and when they are using energy nor 
257
when an individual's decision for changing a certain habit is presented to other people and to the 258 public, this provides a strong peer pressure and stimulates a person to actually achieve a certain 259 commitment [24] . The technology used should, therefore, enable public commitment to a goal, which 260 has to be meaningful and relevant for an individual and a community. Social media or existing local 261 groups in different cases can be used for this purpose. 
271
In addition, the focus groups provided some unexpected findings, relevant for the development 272 of ICT tools. For example, before the studies were put in place, it was assumed that behavioural 273 changes motivated by health-related issues rank higher on the priority list than energy-saving 274 opportunities, which has proven to be correct. However, it was unexpected to see which elements of 
308
• Ensuring data privacy and security: The users should be clearly informed on data collection,
309
storage, usage, and protection issues.
310
• 
